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market view

The current methodology of Search Engine Optimisation (SEO) is
the process of improving the volume and quality of traffic to a
website from search engines via “natural” search results. Currently
SEOQ is performed as part of an Internet marketing strategy,
whereby opfimising a website primarily involves edifing its content
and HTML to both increase its relevance to specific keywords and
to remove barriers to the indexing activities of search engines.

In recent years the terms white hat and black hat have been
applied to the SEO industry. Black hat SEO tactics invariably are
against the search engines’ terms of service, whereas white hat
methods are generally approved by the search engines. White
hat tactics produce results that are more consistent and last a
longer length of fime, whereas black hats anticipate that their
sites may eventually be either temporarily or permanently banned
once the search engines discover what they are doing.

Even though promoting your website into the top ten “natural”
search results is essentially the goal of SEO, unfortunately up unfil
now there has been no guaranteed way to do this. One of the
most popular methods to get visibility on the first page of search
engine results is the use of advertising or paid search results such
as Google® AdWords®. AdWords are a cost-per-click advertising
system that does not necessarily bring good ROI, especially for
very specialised local searches. Businesses make an average
of $2 in revenue for every $1 they spend on AdWords**. Some
people are “ad-blind” though and just ignore them as they don't
necessarily “trust” paid search results.

the solution

microSITEs are fully Search Engine Opftfimised, content-rich web
sites, developed by accsys using white hat methods. They appear
at the top of the search engine rankings for very specific search
ferms and geographic locations.

The website sits like a ‘ad’ in a search engine’s first page of natural
search results. Unlike an advert where many people just simply
ignore them, users frust ‘natural’ results more. Also because the
search terms are very specific any leads that come through are
highly focussed and pre-qualified. Each microSITE is branded with
the client’'s company logo and details, and are volume built using
our own in house technology.

microSITEs are ideally suited for a number of professional vertical
market sectors, including (but not limited) to accountancy, legal
and insurance.

product features
o built and optimised before they are sold
¢ visible in “natural” results
¢ SEOisindependent of main web-site
¢ optimised for local searches
¢ dallows customers to achieve instant high rankings

partner benefits
e ability to go to market very quickly
*  high recurring revenue stream
e proven patent pending fechnology*

/—/

about accsys

Founded in 2001 by Duncan Bush, accsys is nestled in
the glorious countryside of Cambridgeshire, England
(about halfway between France and Scofland). As
a software development house we encompass a
myriad of skills to deliver the large scale production
and support of websites, via multiple channel
partners.

Our solutions are built on an expansive platform of
proprietary technology. accsys is the largest supplier
of websites to firms of accountantsin the UK, and also
a leading supplier into the legal market. We already
support 3,500 websites and are actively looking to
make use of our technology in other markets and
new ferritories.

for more information contact us
partners@accsys.org

@ WWW.ACCSYS.org

3 @accsys_tweets

accsys business consultants Itd, 5a The Forum, Minerva
Business Park, Lynch Wood, Peterborough PE2 6FT, UK.

This document and its contents are copyright © accsys business
consultants Itd 2013. *Patent Pending number GB1304487.0

All frademarks mentioned are acknowledged as belonging to
their corresponding owners.

**http://static.googleusercontent.com/external_content/untrusted_dicp/
www.google.com/en/us/economicimpact/reports/El_Report_2011.pdf
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